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Things
to discuss

Key takeaways:

Why are we on social media?

Set yourself up for success

First step: listen

Second step: plan

Third step: create

Fourth step: evaluate

Example



Why are we on
social media?
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Set yourself
up for
success

Good communication is

always good communication.

Advocacy

Honesty

Expertise

Accountability

Loyalty

Fairness

PRSA CODE OF ETHICS



Set yourself
up for
success

Set expectations

"A social media policy simply outlines how

an organization and its employees should

conduct themselves via the web. It helps

protect your company's online reputation

and encourages employees to also get

involved in sharing about the company in

their online networks."

EVERYONE SOCIAL 



Listen
The first step...

Monitor: Meltwater, Google Alerts, Sprout

Social, Hootsuite

Observe

Comments/complaints



Plan
The second step...

Calendar

Goals

Audience



Planning -
where is
your
audience?
YouTube

Facebook

Instagram

Pinterest

LinkedIn
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Create
The third step...

Quality content

Images

No jargon



"Social media has changed the

way businesses and customers

interact with each other, and it’s

important that social media is

seen as an avenue for real-time

communication and feedback."

SPROUT SOCIAL



     Evaluate
The fourth step...



     Example



     Example





Contact

Phone Number

907-451-5676

Email Address

mpbailey@gvea.com

Social

@meadowbailey

Meadow Bailey
Director of External Affairs & Public Relations

Golden Valley Electric Association


